Volkswagen Group Sales India Private Limited, 3, North Avenue, Level 3/4
Maker Maxity, Bandra Kurla Complex, Bandra (E), Mumbai - 400 051

6" October 2010

Dear Beatrix,
With this letter we would like to thank you for gifting us the great idea of the speaking
newspaper.

Created by you, we realized the idea in our Indian market and addressed via the Times Of
India to more than 2,4 Million people.

Volkswagen became immediately No. one on Google, our mail accounts got filled and the
text messages rose immediately.

Our Vento which got advertised achieved huge ordering numbers.
When it comes to the overall impact the only thing we can say is:
India was talking about the talking newspaper — Your idea.

Besides this also funny stories were happening like some maids were suspecting a ghost
speaking to them from the newspaper.

Children started to run for the Times Of India to get it gifted from their neighbours.
And finally it became a trade object.

Dear Beatrix, please accept from Volkswagen Group Sales India a small gift for the gift you
gave to us.

Sincerely yours,

@
Neer \) Lutz Kothe
Member of the Board Head of Marketing & PR

Director Volkswagen Passenger Cars
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translates to around 2.5 lakh cars per annum while
VW's total capacity stands at only 1.1 lakh. Itwill take
another 2-3'years to-hamess the entire instali=d ca-
pacity and VW islooking at getting the numbers from
Maruti, said a person close to the development.
When contacted Maruti-Suzuki chairman RC

or¥1,925 crore, will ficlp the firm pro-
duce an additional 2.5 lakh cars by 2013, taking the
total capadity to 17.5 lakh. It plans to sell over 15 1akh
cars in India besides exporting 15% of what it pro-
duces by 20, 5. Indiar car sales are expected to dou-
ble to ovier 30 laxh anits in five years, as per the Soc-
ety ofInfdien Aptomoblle Mannufacturers.

Our Bureau
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VOLKSWAGEN'S advertisement for its
Vento sedan has become the talk of the
town, literally and figuratively. On Tuesday,
readers of The Times of India in Mumbzi,
Delhi, Bangalore, Pune and Chennzi woke
up to the surprise of their rewspaper
‘speaking’ to them about the Vento, the first
everadvertising campaign of this type in the
world. On social networking sites and
among media professionals, the starkly dif-
ferent advertisement has drawn excited
comment forits innovativeness and poten-
tial to bécome a trendsetter.

The ‘talking” advertisement — an audio
rendering of the print commercial — was
made possible by a light-sensitive device
weighing just a few grams and pasted on the
final page of the paper’s special 10-page sec-
tion. Itwas carried in some 2.2 million copies.

“Now a ney concept hasentered the pan-
folio of ideas and companies will copyyit
\Companies will say, “what worked for them
will work for me’ and try and create their
own messages,” said Jessie Paul, CEO of
marketing consultancy Paul Writer and the

former marketing head of Wipro. .

Volkswagen, no sirangerio unconvention-
al advemsing, said the aim was to do some-
thing innovative to help raise awareness of.
the brand and drive traffic to showrooms, In
November last year, the German ran its

. ‘Roadblocked’ campaign in The Times'of In-

withits own ads and blocking out all others.
. Lutz Kothe, head of marketing at Volk-
. swagen India, credited his 14-year-old niece
{ Beatrix Madersbacher for giving him! the

Vento advt t

Chip InThe Paper' Speakmg Ad, &° ’E’rendsétter OpensNew Portfolio Of Ideas

dia; filling up all advertising space in the paper

T R

idea of a ‘talking’ advertisement when he
was ona business trip to Munich.

“My niece sketched the idea on paper,
sealed it mdaskedmemopenanumhal.
whereTstay,” he said.

Back in Mumbai, Mr Kothe shared the
idea with his creative and media team to
convert the leenager’s idea into an iPod-
sized device embedded with a chip, a speak-
er and batteries to last for 140 minutes.
Made ata Volkswagen plantin China, about
2.5 million of these devices were distributed
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Hrithik to host
for 2 crore

Arninah Sheikh

MUMBAI

Esetthe sllv:rmen on fire with his

grooyy dance moves ever since his debutin

Kalo Naa Pyaar Hai and now Hrithik
Roshanmnsuonshakealegonthemaﬂmem
Hindi general entertainment channel Star Plus iz

| eamed around?

said to be in talks with the bollywood actor 1o play
hostin the Indian version of the dance reality show:
‘Soyou think you can dance.’

Sources say the channel isshelling outalmast¥2
crore perepisode of the show for the actor, making
him the highest-paid actor tohost a television show.
The dance showwill run actoss 25 episodes.

Even the King Khan of Bollywood, Shah Rulh
Khan, and the Baadshah oifndian cinema,
Amitabh Bachchan, haven't been able to command
md:alﬂghrmmmmﬂnn According to industry
estimates, way back in 2000 when MrBachchan
first hosted Kaun Banega Crorepati’ on Star Plus }:s
‘801akh perepisode and now with

B "Yunmowng




